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changes in the macro environment of the food
industry call for strategic decision-making at the
managerial level in food SMEs. Therefore, to
enhance the position of SMEs in food SCs, more
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research is needed in the field.
The small size of businesses and the lack
of adequate knowledge are tightly linked together. In general, SMEs do not have enough
resources for the development of new products
or for marketing, and their competence in these
fields is rather restricted. Therefore, a clear need
to study and develop these areas is evident.
There already exists well-established development work carried out by the authorities in the
field of small-scale food processing at the regional level in Finland, but it is rarely based on
scientific knowledge and may be too shortsighted. In order to mend this weakness, more visionary aspects of the future should direct the
development work. In this study future visions
are examined with the help of the Delphi tech-
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