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There are several reasons why companies
should understand the importance on their real
reputation. Reputation can be one of the most
important competitive advantage any business
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has. Reputation is also something that various
stakeholders like customers, shareholders and
manufacturers are shearing and telling forward.
(E.g. Karvonen 1999; Fombrun; 1996.) The research method of the study was phenomenography. Eight managers from one of the largest
Finnish newspaper were participating to this
survey. In the Reputation survey 2001 launched
by Finnish communication department, the
company was chosen to be a company with the
best CSR behaviour in Finland.
The focus of the paper is to clarify the
concepts, which managers have concerning
CSR and reputation. The wider background
contains concepts of company values and ethical norms. in the managerial concepts, values
create the basis for corporate ethical behaviour.
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